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1. Keyword Research 

Keyword research is the foundation of your entire SEO strategy. Before 
optimizing your store, you need to understand what your ideal customers are 
typing into Google. Start with broad keywords and then drill down into 
long-tail, buyer-intent keywords that align with your products. Use tools like 
Google Keyword Planner, Ubersuggest, or Ahrefs to find search volume and 
keyword difficulty. Map these keywords to specific pages on your site. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ Identify buyer-intent keywords for your homepage and core pages 
●​ Use long-tail keywords that show strong purchase intent 
●​ Create a keyword map to assign keywords to each URL 
●​ Use keyword tools like Ubersuggest, Ahrefs, or Google Keyword 

Planner 
●​ Check what keywords your competitors rank for 

 



2. Site Structure 

Google rewards websites that are easy to crawl and understand. Your Shopify 
store should have a clean, logical structure with intuitive navigation. Organize 
collections by category, and keep your URLs short and readable. Use internal 
links to help both search engines and users navigate your site. A flat structure 
(where all important pages are within three clicks from the homepage) is ideal. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ Use a clean, simple top menu with key pages 
●​ Group products into logical, keyword-focused collections 
●​ Keep URLs short and SEO-friendly 
●​ Use internal links to guide navigation between related pages 
●​ Ensure key pages are within three clicks of the homepage 

 



3. On-Page SEO 

Every page on your store should be optimized to target specific keywords. 
That means crafting custom title tags, writing helpful meta descriptions, and 
filling product pages with unique, keyword-rich content. Avoid copying 
manufacturer descriptions. Add customer reviews, specs, and FAQs to build 
more relevance. Use headings (H1, H2) properly and make sure all images 
have alt text. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ Write a unique title tag for every page 
●​ Add compelling meta descriptions that include keywords 
●​ Ensure product descriptions are original and 150–300+ words long 
●​ Use H1 for titles and H2 for subsections 
●​ Include alt tags for all images 

 



4. Content Marketing 

Content is what brings consistent, long-term SEO traffic. A good blog answers 
your audience’s questions, educates them about products, and builds trust. 
Blog content should target long-tail keywords and be published consistently. 
Add internal links to your product pages and optimize for readability. Promote 
content through email and social media to earn backlinks. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ Publish blog posts that answer real questions 
●​ Use long-tail keyword targeting in blog content 
●​ Add internal links from blog posts to products/collections 
●​ Create a blog content calendar (weekly or biweekly) 
●​ Promote blog posts through your newsletter and social media 

 



5. Link Building 

Backlinks are still one of Google’s top ranking signals. The more high-quality 
sites that link to your store, the more authority you build. Get links from 
relevant directories, guest blog posts, product reviews, or brand mentions. 
Use tools like HARO (Help A Reporter Out) to get press. Focus on earning a 
few great links rather than chasing hundreds of low-quality ones. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ List your store in relevant directories 
●​ Do outreach to bloggers and niche sites for backlinks 
●​ Earn brand mentions from press or reviews 
●​ Use HARO to get quoted and linked in articles 
●​ Get backlinks to your homepage and key category pages 

 



6. Technical SEO 

A fast, functional site is essential for SEO success. Make sure your Shopify 
store loads quickly, works perfectly on mobile, and doesn’t have broken links 
or crawl errors. Submit your sitemap to Google Search Console and monitor 
for any issues. Use structured data to enhance your listings with review stars, 
pricing, and product availability. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ Test your site’s mobile-friendliness 
●​ Check page speed and optimize images for faster loading 
●​ Submit your sitemap to Google Search Console 
●​ Fix broken links and monitor crawl errors regularly 
●​ Implement schema markup for product listings 

 



7. Tracking & Optimization 

SEO is a process, not a one-time setup. Track performance, see what’s 
working, and make improvements. Use Google Analytics and Search Console 
to monitor traffic and rankings. Update your best pages regularly to keep them 
fresh. Review your SEO efforts monthly to find new opportunities or declining 
pages to improve. 

This part of your SEO setup can make or break your entire strategy. Take your 
time with each step and make sure everything is aligned with your customers’ 
actual behavior and search habits. The more thoughtful your structure and 
keyword use, the more effective your store will be in the long run. 

●​ Track keyword rankings monthly 
●​ Monitor organic traffic and conversion data in Analytics 
●​ Update older blog content and top pages quarterly 
●​ Use Search Console to find underperforming pages 
●​ Continuously test and optimize content for better performance 

 



Next Steps 

1. Want expert eyes on your site? Book your free SEO audit and strategy call. 

2. Want the full Ecommerce SEO Course + Discord group? Join our 
membership here. 

3. Learn more about our SEO system: Explore the full breakdown here. 

 

https://ecommerceparadise.com/freeseoaudit
https://ecommerceparadise.com/membership
https://ecommerceparadise.com/membership
https://ecommerceparadise.com/seo

